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Student Views of the Career and Assessment Center:

 Findings from a Fall 2001 Survey


During the last six weeks of the Fall 2001 term, the Office of Analytic Studies administered the first in what is to be an annual series of in-class student surveys.  The survey questionnaire included questions dealing with several key campus services, as well as a special focus: the new state-supported summer term.  The service-related questions dealt with those provided by the Library and the Career and Assessment Center, while a series of more general questions explored students’ assessments of selected features of their instructional environment and CSUSM experience. Surveys were distributed in a spectrum of classes meeting on selected days and times, with 1,156 questionnaires completed by early December.  Analysis suggests that in most respects the final survey sample is representative of the larger group from which it is drawn (i.e., all students enrolled in Fall 2001).


This report focuses on the responses to survey questions concerning the Career and Assessment Center (CAC). Students were asked how often they had used the CAC in recent months and how they initially found out about the Center. Those respondents who indicated they were familiar with the CAC were asked a series of additional questions about how they use the Center and their satisfaction with the various services it provides. Finally, all respondents were asked whether they would be interested in several types of internships. In addition to summarizing the responses, subgroup differences were isolated for three variables: entry status (first time freshmen vs. transfer students), enrollment status (full vs. part-time students), and attendance status (day vs. evening students). Only statistically significant differences are shown in the tables and discussed below. 


The findings suggest that most of the students who are familiar with the services provided by the CAC at San Marcos are satisfied with them. A good many students, however, are not familiar with these services. Two-fifths of the survey respondents, most of whom are transfer students, are not familiar with any of the CAC’s services. And among those who are familiar with the Center, the majority are unaware of several key services (e.g. employer interviews and resume critique services). The limited familiarity of transfer students may be a consequence of their infrequent participation in the university’s orientation program, a key source of initial information about the CAC. It may be, therefore, that information campaigns about the services offered by the CAC aimed at transfer students might be particularly beneficial.


The questions about internships generated considerable interest. The vast majority of students expressed interest in them so long as they were either paid or credit-bearing, with the ideal being both paid and credit-bearing. There is an exception to this general pattern: part-time students are less likely than others to express interest in paid internships, perhaps because most are holding down full-time jobs while attending CSUSM.

Summary of Findings

· More than half of the respondents (58%) indicated they were familiar with the CAC (see Table 1). Respondents who entered as first time freshmen were more likely to be familiar with the Career Center than those who entered as transfer students (76% vs. 53%). 

· Table 2 shows that respondents were most likely to initially find out about the CAC through orientation (40%) and word of mouth (19%). Instructors and staff members also introduce students to the CAC with some frequency. However, as Table 3 indicates, orientation is a more frequent source of information about the CAC for first time freshmen than for transfer students (55% vs. 34%). The latter are more likely than first time freshmen to have heard about the CAC via the university catalogue or word of mouth.

· Over half of the respondents (56%) indicated they had used the CAC at least once since mid-August 2001; 33% had used it more than once (see Table 4). Of the respondents who found out about the CAC through orientation, slightly less than half (43%) had used the Center recently, as is evident from Table 5.  In contrast, 76% of those respondents who learned about the Center by word of mouth, and 66% of those who were told about it by a staff member, had used the center at least once since mid-August. 

· Table 6 shows that most respondents (87%) prefer to use the CAC in person. In addition, 26% expressed a preference for using the Center’s Web site. 

· The first column of Table 7 shows the percentage of respondents who are familiar with various CAC services. Well over half of the respondents are familiar with most of the services listed. They are least likely to be familiar with four services:  employer interviews, assistance with employment after graduation, assistance in meeting career goals and the resume critique service. 

· The third column of Table 7 indicates that at least three-quarters of the respondents who are familiar with a service are satisfied with it. According to Table 8, respondents who take classes primarily during the day are more likely than those taking at least one evening class to be satisfied with the availability of job fairs (89% vs. 75%). In addition, part-time students are less likely than those taking heavier unit loads to be satisfied with staff knowledge (69% vs. 88%) and the accessibility of electronic services (75% vs. 88%).

· Table 9 shows that freshmen respondents are more satisfied than upper division transfer students with career-related workshops. Similarly, as shown in Table 10, first-time freshmen are more satisfied than transfer students with employment assistance after graduation (90% vs. 70%).

· Table 11 shows the level of interest in various types of internships proposed by the Career Center.
  The table indicates that 86% of the respondents are interested in credit-bearing, paid internships. In contrast, only 18% are interested in an experiential (unpaid/no credit) internship. 

· Table 12 indicates that part-time students are less interested than full-time students in paid internships, be they credit- or non-credit-bearing. Table 13 shows that students taking at least one evening class are somewhat less interested than those taking primarily daytime classes in credit-bearing internships, be they paid or unpaid. 

	� Only graduate students and students in the College of Education are underrepresented in the response sample.  In addition, some part-time students are underrepresented (i.e. those taking 6 or fewer units).  This last sample deficiency, which is not unexpected, was compensated for during data analysis by controlling for number of units attempted. (see Appendix A)


�   All survey participants responded to these questions.





